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Who are we?
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And the industry in which we sit poses us
some challenges...
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Car Manufacturers

Car Dealers
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So, our challenge in a nutshell:

For Manufacturers... Change perceptions and grow revenue
For Car Dealers...Strengthen relationships and drive digital best practice

For Consumers...Grow our brand and improve our UX
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What did we do?

= AutoTrader



We embarked on anin-depth, longitudinal journey
of continuous learning

40 households in depth

Followed by a survey to 2000 people at different stages across the buying journey
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Key Takeaways
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The Car Buying Journey

Contemplate Triggers Consideration Preferences Decision Buying
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How did we release the results?
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The Car Buyers Report
Not used, not new, but next

Car Buyers Report 2017

Thanks again to Chris Good for presenting the latest Car Buyers Report last week.
Some great insight in there that's worth spreading far and wide!

https://Inkd.in/feH256Nv

Wpl(:ump to the Auto Trader Car Buyers Report, our most comprehensive study into the consumer car buying journey to date,

A stage by stage overview of the car buying journey, looking at time spent, missions, barriers & obstacles experlenced at each stage & :
agren ey w )
1 3 g

the role Auto Trader plays, as well as how the journey varies for different people (e.g. new / used buyers, male / female, older /

younger etc.)

The automotive retail market is a fast evolving one, with just about every aspect of the sector changing dramatically in recent years;
the way we pay for a car, the way we research it, and even the car itself. Within this report, we wanted to understand the impact these

changes were having on the car buying journey and how easily consumers were finding it to navigate through to their perfect car

Download the full report
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Retailer Insight Webinars
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Want to know more?

Watch our webinar from last week where Stuart Bluck and Chris Good take you through the report
and the insight it gives us, and what it means for retailers.
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Retailer Insight WEBINARS

Get your hands on a copy

« Pick up a report from the newsstands in Concierge
+ Read more in Knowledge Hub

You might see the report's findings in the media, in news articles and trade magazine advertorials
- keep your eyes peeled!

Read the key findings Watch the webinar Read the full report

Car Buyers Report Webinar - Fri1Sep 2017
Presenters - Nick King - Stuart Bluck - Chris Good




What was the impact?
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What was the impact for Manufacturers?

We've changed perceptions of car
manufacturers
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What was the impact for Manufacturers?

Theresearchis directly attributable to
a10% year-on-yedr increase in our
revenue
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What was the impact for car dealers?
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What was the impact for car dealers?

We achieved fantastic press coverage
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What was the impact for consumers?

= AutoTrader






= AutoTrader

Comparing 4 cars

Summary

Nissan Qashqail.2 TEKNA
DIG-T XTRONIC 5d AUTO ...

-+ Running costs
& performance

This car comes
with

Alloy Wheels,
Cloth Upholstery,
Air Conditioning,
DAB Radio,
CD Radio,

. USB and AUX,
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Details
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Search

Favourites

Nissan Qashqal1.2 DIG-T N-
Connecta 5dr

Running costs
& performance

This car comes
with

Alloy Wheels,
Cloth Upholstery,
Air Conditioning,
DAB Radio,
CD Radio,

. USB and AUX,
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Searches Recent

4 cars favourited

£16,500 oooopmc:
; Nissan Qashqail.2 TEKNA
DIG-T XTRONIC 5d AUTO 113...

£16,500 oooomce
', Nissan Qashqail.2 TEKNA
DIG-T XTRONIC 5d AUTO 113...

ﬁ

£16,500 oooowmce
. Nissan Qashqail.2 TEKNA
DIG-T XTRONIC 5d AUTO 113...

£16,500 eooowucs
s Nissan Qashqail.2 TEKNA
DIG-T XTRONIC 5d AUTO 113...

Compare




Thank You
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