
The Car Buyers 
Report



Who are we?
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And the industry in which we sit poses us 
some challenges...
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Car Manufacturers

Consumers

Car Dealers



Car Manufacturers
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Car Dealerships
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Consumers



So, our challenge in a nutshell:

For Manufacturers… Change perceptions and grow revenue

For Car Dealers…Strengthen relationships and drive digital best practice

For Consumers…Grow our brand and improve our UX



What did we do?
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Internal Workshops
Mar 17

In the moment app
Jan 17

In-home
Feb 17 

Online survey
June 17

We embarked on an in-depth, longitudinal  journey 
of continuous learning

Online 
Communities Apr 17

Internal Workshops
May 17

40 households in depth

Followed by a survey to 2000 people at different stages across the buying journey



Key Takeaways
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Memory fog



17

Messy!



The Car Buying Journey

Contemplate Triggers Consideration Preferences Decision Buying



Giving up



Loyalty is dead



How did we release the results?
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What was the impact?
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We’ve changed perceptions of car 
manufacturers

What was the impact for Manufacturers?



What was the impact for Manufacturers?



The research is directly attributable to    
a 10% year-on-year increase in our 

revenue
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What was the impact for Manufacturers?





What was the impact for car dealers?
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What was the impact for car dealers?



What was the impact for car dealers?



We achieved fantastic press coverage
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What was the impact for car dealers?





What was the impact for consumers?
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Thank You
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